


tu....11I1'- t«I21..... ..
lU124 I lU124,.......
1"~5 I 10N15

..UIIIIc.IIr ...
llMl7 U114

11.1128

12.311•......
11.111.

ELECTRONIC MEDIA JVlarcn ~~. l~~o

110M•

211.1133

Programing scenarios
for network prime time

'Beakman' exiting
first-run for CBS

.,THOMAS TYJlER
SlIIf reporter

Loe AIlaaa--Over the next tw9 days, the four
-..a wW nMIIl their prime CMdldat8s for
heW bU ..... bertha, with JDIII1y deIiped Ipe
dIIcUl1 for e.rlaiD U- period ueedI.

CBS .... to 1leCIIl tile ....taUoaa tomorrow
........ foIlowecl by ABC ill tile Iftc'Doon. NBC
W......,-UW... J'BC later ill tile day.

ifere ve _ of the _jor prime-t1me trouble
apotI and poaible lChedulinc moves:

CBS
IIon4a.lrI may look a bit diffeADt next fall, with

a CIlIIledy IWap from~ a poutbiJity.
WedDeIday'•• p.m. (ET) bouf II lUre to be In

plq, and a _jor chanp there could mean re
drawbl& the rat of the llighl

OIl 1'Il\lrllClayl, "Picket FenceI" II likely to get a
~t berth at 10 p.m., and that may alto
-1-.ettiDIItalead-ina for more compatibility.

CBS11_u 1ikely to break up ltl Friday alate,
eapecla1ly the _d half, which, along with sat
W'day'.1ater t1me l*iodl, will probably play host
to moat of the network'. new showa.

ABC
ABC'. 10 p.m. I10t on TIIesday is definitely in

play, and if "The Jackie Thomas Show" gets
moved, 8:30 p.m. 11 open, too.

Wednesday" middle hour is set but the lim and
third houra ve expected to change.

And on Thuradaya, while the 8 p.m. and 10 p.m.
houri ve performing relatively well. the 9 p.m.
bour baa bec:ome the network's black hole.

saturday II prime for a _jor revamp, with a
two-hour bloc:k of magutne...like elementa in the
worb, and "Tbe Commish" prone for a move.

NBC
TIIeIlb.Y II fertile ground for major chaDp, and

the by 011W~ 11 whether NBC hu any
thiIIIln the hopper better than "HomiI:lde." The
network abo haa to decide on which of thOle
two IIIChta-« both-it will switch ,ean to non
drama JI'OII'8IIlInI.

'1'bunday wlll get a new anchor, and the middle
of that ....te looks ready to abaorb the new
..Chftra" IpJDoff. "L.A. Law·... ability to hold
down Ita uaual 10 p.m. slot II In doubt. Canc:ella
tion iIn't out of the queation. but a .hUt to a
lower-rated llight II more likely.

On Frldaya, NBC II playing with the idea of a
two-hour "Perry Mason"-driven movie wMel.

And the network probably wlll, for 0D01, get a
reprieve from ita annual Sunday night revamp,
thanks to some growth there this seuon.

FBC

"Martin" could end up as the anchor of a new
Tueaday alate. If that happens and FBC fee1I &1
gremve, Thursday could be in .tore for lOme
major changea, although "The SimpaoN" won't be
touched.

If Thuraday is revamped. Friday and saturday
will probably tee only a little fine-tuning.

On SundaY', FeC faces an intereating lituation.
If the tinanciallnterest and network ayndication

n&1ea ve not repealed. FeC II likely to have to give
back ita 10 p.m. hour to affiliat8s and could shift
Ita more valuable resources to other nighta.

Nonetheleas. the 7-to-8 p.m. block remains in
trouble, and lOme of the core comedies that air
later In the night are aging.#

., THOMAS TYltER
Stair reporter

Los ANGELA-Columbia
Pic:tureI Televiaion DiatrlbIl
tion la.t week pulled Ita
weekly ellucational cbil
dren'. serle. "Bealunan's
World" out of fint-rUn ayn
clication and moved it to
CBS'. Saturday morning
alate lnatead.

Tha expected action re
moves the firlt-year "Dealt
JDIII1" World" from W Ita
tiona covering 88 perceIlt of
the c:ountry when the showmov. to CBS next fall.

Following the March 17
CBS Ileal. The Learning
Channel, which e:urreDtly tel
evIIa "Beakman'. World" In
prime time on cable. renewed
it for another year.

CPTD Preallient Barry
Thlll'lton Aid that while be
"thought long and hard"
about removing the .how
from ayndication, the trana
action will enaure financial
viability for the show. a con
si.tent time period anll a
huge promotional boon.

"Having it on a network
presenta definite advantagea
that, unfortunately, we
couldr\'t get in ayndication."
said Mr. Thurston, adding
that he had yet to hear any

neptive commenta from Ita
tiona.

''Th.Ia happeaa to be oae of
thole very unique lituationa.
When you have an educa
tional PrograDl of thla tort.
it'. an lnc:redible advantage
to have a national promo
tional platform."

In the weeki aince the Fed
eral Communlcationa Com
minion began publicly de
c:I7iDI the quality of kida TV,
"Beakman" hal become a hot
property because of ita blend
of entertaiJlment and infor
matiOJl.

CBS'.1I.c:eDalng of the show
will allow ita affillat8s an im
portant propam with which
to _t any FCC acrutilly;
while the 18S 11OD-cBS affili
ates currently clearing
"Beakman'. World" will
have to leek other fve.

),fOnlOYer, it will enaure the
program continuell to be pr0
duced, .lnce CPTD wam't
getting enough .yndication
revenues to offset coata.

Produced by Unlveraal
Belo ProdUCtiON, Columbia
Pictures Televi.ion and
CPTD. "Beakman's World."
had a 3.4 Nielsen Television
Index rating (percentage of
TV householda) and ranked
No. 41 out of 185 serieI the
week ended March 7.#
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Paramount, COX deal.likely

Tel planning upgrade

CBS holds lead
for season win,
ABC in 2nd place

World Is Carmen Sandiego?," produced by DIC
Enterprises.

Judy Price, CBS senior vice president of
children's prosrams and daytime specials, said
the network palled on "Carmen Sandiego"
when It acquired "Beakman,"

"CltyKids," "Beakman," and "Carmen
Sandiego" are all scheduled late in the
morning, which worries media buyers, who
fear Idds will tune out.

However, Michael Nowacki, vice president of
daytime and children's aales for CBS, said
"Beakman" was scheduled "outside of the
highest viewin& period so it would have a
chance to succeed within its own realm."

Besides announcing their September Uneups,
the networks also gave previews of midseason
additions and shows for 1994-95.

ABC Is readYinl"Reboot," which it calls the
first computer-.nimated series, tor spring
1994. "Reboot" is produced by Limelight
Productions.

FCN has an agreement with Marvel
Entertainment Group for a new Splclerman
cartoon, which will begin as specials in .pring
1994 before joining the schedule in fall 1994.

CBS, which airs "Disney'S The Little
Mermaid" will have a cartoon based on Walt
DIsney Co,'. "AladdIn" film for 1994-95.

Other new series also have movie tie-ins.
CBS's new "Dennis the Menace" will

piggyback on the rel_ of director lohn
Hughes' "Dennis the Menace" theatrical in
June, and ABC's ''The Addams Family" will set
a boost from a movie sequel due in the faU.#

(Continued from Page 3)
The trick to scheduUng educational shows,

network executives said, is to provide
entertainment value at the same time.

Kids "know when they're being taught," said
lennie Trias, ABC Television Network group
president of children's ProtlI"ams.

Saturday morning is children's version of
"Miller time," &he said, and anything that
smacks of school will not attract ratings.

Among ABC's new shows is "era," from
Children's Television Workshop, producer of
"Sesame Street."

"ero," an animated &how, features an
orphaned Cra-Magnon boy who learns about
science from woolly mammoths who talk.

ABC will also air "CityKids," which
combines a crew of teens with new Muppet
characters in exploring young people's
concenlS.

Additionally, ABC News is working on a
weeldy Saturday moming show.

The news division has produced several
speciais for kids, including a recent program in
which President Clinton answered questions
from children. ABC announced last week that
the CUnton show would become an annual
event.

CBS's main educational offering is
"Beakman's World," the Columbia Pictures
Television show that was in syndication this
year. CBS has a two-year commitment to
"Beekman."

Fox Children's Network plans to air an
animated adaptation of PBS's "Where in the

AI timeS EI'Mnl

Networks' Saturday slates
to get more educational fare

I:~~~'!!~~K!~,,~~~~
"We're considering all of open for trading April 12 at the agement are contemplated, and

these options," said Vivian Carr, request of company officials, the recent Liberty announce
director of Investor relations for fell $1.50 to $5.25 in off-market ment has no bearing on my con
Liberty. trading in the wake of Liberty's fldence in HSN's potential

She added that a special com- announcement. growth."
mittee of HSN's board is con- The request to halt trading HSN declined to elaborate.
tinuing to investigate the alle- was made by company officials, Meanwhile, the network re-
gations, "but they haven't made who said they wanted to wait ported a loss of $26.9 milUon for
any findings yet." until a press release addressing the second quarter ended Feb.

Liberty had proposed pur- the Liberty withdrawal had 28, compared with a net income
chasing all of the HSN common been issued. of $7.8 mUUon for the second
stock it did not already own, In the release, Gerry Hogan, quarter of 1992.
roughly 75 million shares, with president and CEO of HSN, HSN's revenues for the quar
HSN shareholders receiving said, "I ~main confident about ter were $244 million, down
$5.50 in cash and two-tenths of HSN's prospects and the recent 11.4 percent from revenues of
a share of Liberty Class A com- efforts to improve its financial $275.5 million for the second
mon stock for each HSN share. performance. quarter of fiscal 1992.#

not a lot on the other networks
that you can I&y II really hot,"
oys P~~n ~~n, NBC
vice president, program plan
ning and scheduJfng.

"In a lot of _ys, we're at a
point now where we can look
over at CBS and ABC and ...
their stronger nights going
down," he adds.

"We've pretty much blown up
our schedule, but what we have
left is promiIiJII."

FBC, which had a 7.7/12
through April 14, this season
had a measure of success with
its new Wednesday slate; strug
gled with its entrance to Tues
day; and for the first time ever
is faced with having to replen
ish its Uneup with new series to
replace older hits.

Aside from CBS's "Dr. Quinn,
Medicine Woman," FBC's new
Thursday comedy "Martin" is
recognized as the only other
true breakout show this HUOn.

''That's a &how we'll be able
to build upon next season in
terms of anchoring a new time
period and having a new show
draft behind it," says Sandy
Grushow, president of the Fox
Entertainment Group.

He adds that FBC's new
Wednesday was another season
high point, particularly because
it helped FBC maintain its rat
ings averages of a year ago.tII

such prospective buyers as Trib
une Broadcasting Co., BHC
Communications and Para
mount Communications have
balked at.

Acknowledging that indepen
dent station sales have made a
comeback in the 1990s, Paul
Kagan &: Asaoclates reports that
the average independent price
has increased five times lince
1991 to about $31 mlllion, re
fiecting the aale of larger mar
ket stations.

More indep.ndent station
sales occurred in the first 10
months of 1992 than in aU of
1991.#

tions would have to be lifted.
Phone companies are cur

rently barred from offering
video services in their own
service areas, with the excep
tionof video dial-tone, or the
transport of video signals.

Of the telCOl' ambitions to
build networks offering
video services, Mr. Malone
said, "We don't think the tel
ephone industry upgrade can
be accomplished in the near
term, nor can it be done on as
cost-effective a basis as the
cable industry."tII

(Continued from Page 4)
Telephone Association, said,
"If Malone really wants to
compete, he should join
forces with us to ensure that
the federal government
doesn't get involved up to
their necks in running a sep
arate, distinct high-capacity
network."

Mr. Nelson, the analyst,
said the idea of the cable and
phone industries joining
forces to build a U.S. tele
communications network has
merit, but that some restric-

(CoMiIl_from Page 3)
in Ita Oprah Wbdrey/Michael
lacbon special (311.3/511) and
the o.can (31.2/51).

"That aU spells out a very
aucceaful _ demoIraphic
ally, a _ of improvement in
houeho1cU," Aid Mr. Harbert.

"U we pick the rilht shows
and do the r/ibt lCheduiing in
May, we really have a chance to
improYe OUl'IIIl1vea," he added.

Moving "Home Improvement"
and "Coach" to Wednesday
helped ABC win there for the
first time this season, but the
network has been hard pressed
to build on the success of those
hits, as well as with Tuesday's
flRoseanne."
~ whicb does not recog

nize a 30-weeIt lM!UOI1, had an
11118 through April if, and the
network says that halfway
throUlb its 1982-93 campaign,
it has been able to stabilize a
,Ucling Thursday with "Sein
fe1d" and a revived "L.A Law,"
while makinI important inroads
on Monday with "Fresh Prince
of Bel Air" and "Bloaom."

NBC', lack of hits gives it
more nex1billty

hits 51.9946 445.2 Tm7
/Sdit
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Thank you, Mr. Chairman. I am Paul La Camera, Vice President
of Programming and station Manager of WCVB-TV in Boston.

As you well know, the Children's Television Act of 1990 is a
product of this committee, working with interest groups and the
broadcast industry. When it became law, it was heralded as a
positive new standard to assist broadcasters in meeting and serving
the highest interests of their youngest viewers. Broadcasters
have endeavored to provide the programming and other activities
that address the educational and informational needs of children,
as the law specifies.

Recent pUblicity on this issue, however, may lead you to
another conclusion. A report by one children's advocacy group was
released last fall, which was extremely critical of broadcasters.

That report, however, was based only on the record of stations
filing for license renewal during the first three months of the new
law being in effect. As NAB's written statement points out, this
stUdy was premature and failed to address the lack of programming
available to broadcasters to meet the new requirements.

The FCC has reported that the overWhelming majority of
television stations are in compliance with the commercial time
limits of the law. The NAB also reports that the number of entries
in its prestigious service to Children Television Awards
competition increased dramatically this year --- a hopeful sign
that more and better programming is reaching American young people.
We can and should be heartened by these measures.

Between 6:00 and 8:00 a.m. each saturday, WCVB airs four half
hour programs prior to the start of the weekly ABC Saturday morning
children's schedule. Three of these programs - "Jabberwocky,"
"Captain Bob" and "A Likely Story" - were produced by us, and the
fourth - "Cappelli and Company," was produced by our Hearst
Broadcasting sister station in Pittsburgh, WTAE.

Two of these programs appear on other stations as well.
WCVB's "A Likely story" promotes storytelling and reading through
a magic bookmobile and now airs on a total of 80 stations reaching
60% of the children in America. "Cappelli and company" cleverly
uses the medium of song to reach and teach pre-schoolers on not
only WTAE and WCVB, but also on the other stations in the Hearst
Broadcasting group.

In 1992 alone, WCVB produced three hour-long specials for
children and young viewers:

--- "A Kids Guide to Parenting," which we ran twice in prime
time on our station and through our national "Family Works!"
campaign on 120 stations representing 74% of the country

---"The Incredible Voyage of Bill Pinkney," shown twice on
prime time, is the remarkable story and adventure of the first



African-American to sail alone around the world, as an inspiration
to black children that they have the same potential for great
accomplishment as do all children

--- and "Teen Scene," a town meeting format featuring urban
children discussing and examining their deepest challenges and
their hopes.

I can look across our city to WHDH-TV and marvel at its
station-wide campaign entitled "Imagine That!," which has as its
sole mission to interest and excite children about math and
science. I can point to WBZ-TV's weekly Saturday noon program 
"Rap Around" - where young people again get to express themselves
on their own issues of the day.

Looking to the coming months, WCVB and Hearst Broadcasting are
developing a national pUblic awareness campaign on competitiveness
and preparing our workforce of the future that will include two
series for young people - one on science and discovery and the
other entitled "High Q," that will be a national high school
academic bowl.

Mr. Chairman, Boston is not unique -- it is not an anomaly.
WCVB and Hearst Broadcasting did not invent local programming and
pUblic service, nor do we have a monopoly on them.

We must also keep in mind that children's programming,
regardless of its noble intent -- just like adult prime-time
programs -- can and does fail because of the lack of audience or
sponsorship support.

As we in free over-the-air television have had to confront,
our context ••• our environment has changed. We have been reduced by
an unprecedented national recession. We have been told that
perhaps we are a soon-to-be obsolete medium in the face of new
programming sources and new delivery systems. In turn, our
programming must be ever-more competitive both in terms of audience
delivery and in providing some return on its investment.

We in local television are abiding followers of the principle
of enlightened self-interest. For the 45-year history of our
medium, it has been proven over and over again that those stations
that best serve the interests of their community and viewers -- all
their viewers from the youngest to their oldest and most loyal -
are the stations that enjoy the highest levels of success.

Creating quality children's programming takes commitment along
with the classic ingredients of time and money. Columbia
Television's "Beakman's World" and Litton Syndication's "Zoo Life"
are two current syndicated examples that meet the standards of the
Act. The ABC network over the past two years received well-earned
praise for its Peter Jennings' specials with children on the Gulf

2



War, on racial understanding and tolerance, and most recently with
President Clinton.

There needs to be more of these examples of both syndicated
and network programs for children, as well as local programs like
"Cappelli and Company" and "A Likely story." Broadcasters need to
be given the opportunity to meet the requirements of the Children's
Television Act in a reasonable time frame. And if we don't, then
we must be prepared to deal with how the FCC views our failings at
license renewal time.

We face a new and higher ideal for the children who watch and
are served by our stations. And I believe you and your colleagues,
who share our interests in the well-being of children, will see a
continued improvement in both the quanti ty and qual i ty of
children's television in the months and years ahead.

Thank you.
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EXAMPLES OF QUALITY EDUCATIONAL PROGRAMMING FROM EXHIBITS
OF STATIONS SEVERELY CRITICIZED BY TIlE

CENfER FOR MEDIA EDUCATION REPORT

KAIT-TV
Jonesboro, AR

"Kids like You"
Sundays, effective Sept. 1990
7:00-7:30am, 1/2 hour
Religious in nature, this program teaches children valuable lessons in sharing and being
honest.

"A likely Story"
Sundays, effective Sept. 9. 1991
10:3O-ll:00am, 1/2 hour
Each 1/2 hour episode is based on story-telling and centers around the adventures of a
librarian and her bookmobile and emphasizes the importance of reading. This series is
designed for children 4-9 years of age and is part of KAIT-TV's "Great Expectations" project.

In August of 1991, KAIT-TV began a year-long educational project entitled "Great
Expectations". This project examines education in various ways. "Great Expectations" reviews
education on a national level, but more importantly, focuses on education in the KAIT-TV
viewing area.

"Setting Academic Standards"
Monday, Sept. 9, 1991
7:00-8:00pm, 1 hour
This locally produced program examined 1983 Arkansas educational standards, focusing on
what had been done to date and what remains to be done.

''The Cheats"
Fridays, December 27, 1991
8:00-9:OOpm
This hour-long program centers around four high-school seniors who steal the answers to a
final exam. and face the consequences of conscience as well as the lost honor of the real world.



KFSM-TV
Fort Smith~ AR

Saturday morning programming examples:

"Riders in the Sky"
A mixture of live-action Western characters and puppets. The style of the programs illustrates
diverse cultures and positive adult role models. Each episode closes with a message directly
aimed at children that includes personal advice and information about growing up and
appropriate behavior in life. Another element of this series worth highlighting is the need for
children to see the various ethnic groups working together in harmony. For example, there is
a group called the "Saddle Pals"~ composed of an African-American boy~ an Asian-American
girl~ and a White-American boy.

"Where~s Waldo"
Based on a very successful series of children's books. Waldo travels to far away places and
children learn about them through his travels. It is also an interactive show. Young viewers
have the opportunity to problem-solve along with the writers as they try to keep up with the
puzzles~ clues, riddles, and Waldo.

WOIV-TV
Detroit, MI

"Kidbits"
Saturdays weekly, 6:3O-7:00am
Sundays weekly, 5:3O-6:00am
This program contains science demonstrations geared toward elementary age children. The
experiments are presented in such a manner that children can follow along at home and
perform the experiments with ordinary household objects.

"Scratch"
Saturdays weekly, 6:00-6:30am
A magazine-style show for teens ages 12-17. Includes entertainment features and real-life
stories that reflect issues facing today's youth, such as AIDS, gang-violence, and teen
pregnancy.



WBNA-TV
Louisville, KY

"Widget"
Monday-Friday, 3:00pm
Pro-social and pro-earth. An example of an episode: (W-2: "Gorilla of My Dreams")
Widget learns about the concept of adoption when the cast members' school temporarily
"adopts" an endangered species at their local zoo. Endangered species awareness, friendship,
and personal involvement in preserving our planet's wonders are all highlighted in this episode.
This show has been endorsed by the NEA, National Safe Kids Campaign, and Earth Day
International Association. Nominated for the first Annual Environmental Media Association
Award.

WXVT-TV
Greenville, MS

"News for Kids"
3O-minute segment of new for kids to be pre-recorded by WXVf-TV's news department Will
air Saturday mornings.

"Where's Waldo?"
1O:3Q..ll:OOam, Saturdays

"Captain Planet"
6:00am, Saturdays
Environmental program using superheroes to defeat abusers of the environment.



WVUE-TV
New Orleans, LA

"Wide World of Kids"
5:30 or 6:00am, 30 minutes
Magazine-style highlighting extraordinary individuals throughout the world.

WGNO-TV
New Orleans, LA

"Earth Journal"
7:30-8:00pm, Sundays
This program teaches adults and children environmental responsibilities.

"Toxic Crusaders"
8:00-8:30am, Sundays
Also on the environment.

"Conversation with Ed Clancey"
9:30-10:ooam, Saturdays
Geared to teens. One example of a program (11/23/91) focused on juvenile crime.

WLWf-TV
Cincinnati, OR

"Saved by the Bell"
(NBC program)
l1:OQ-Noon, Saturdays
A live-action comedy series blending humor, adventure and positive social messages of
relevance to today's youth.



WHLT-TV
Hattiesburg, MS

"Where's Waldo?"
11:3O-Noo~ Saturdays
Young viewers' problem-solving skills are promoted as they are encouraged to solve a variety
of puzzles, clues, and riddles.


